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WEEKENDER
 EDITOR'S NOTE

There is no letting up! 
Fame is a credential in the 
communications business. 
They break the ice and open 
doors for new business and 
clients. Not to mention the 
wonders they do for one’s CV. 
But after a while, it can get ...

#MySenyum - the happiest 
campaign of Malaysia by MCIS 
Life, recently closed its curtains 
with an ocean full of smiles.
Launched as a public engagement 
contest with an expected 2,000 
entries earlier this year...

04

Awards Season is 
here and there’s 
much APPIEness 
to go around.

Consumer attention is fleeting. 
Meanwhile, screen time has been on 
the rise. In 2020, Malaysians spent an 
average of 7 hours and 57 minutes 
online according to Hootsuite. This 
screen-time is spread across multiple 
channels and platforms....

06COVER STORY

Purple makes 
a difference 

And it only took smiles

Programmatic 
DOOH Steps into 
the Mainstream

20

https://marketingmagazine.com.my/malaysians-surprised-by-purple-reminders-to-smile/
https://marketingmagazine.com.my/malaysians-surprised-by-purple-reminders-to-smile/
https://marketingmagazine.com.my/malaysians-surprised-by-purple-reminders-to-smile/


“What is life, 
Without a little 
Risk?”
J.K. Rowling, Author and Philanthropist

“Every woman is 
a queen, and we 
all have different 
things to offer” 
Queen Latifah, Actress, Rapper 
and Singer

“The purpose of life is to 
believe, to hope and to 
strive” 
Indira Gandhi, Third Prime 
Minister of India

“A life devoted to 
seeking pleasure, 
is a life committed 
to being 
discontent”
David Guerrero, Creative Chairman (BBDO 
Guerrero) and Actor
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for the year early and plot their 
plans on the fame trajectory. This 
is actually a full time job and 
massive  budgets are allocated 
accordingly. 

Malaysian agencies spend 
millions on award entries, at 
Cannes Lions alone it will run 
into a few hundred thousand 
ringgit. And that’s entry fees 
only.

Not everyone enters into 
every show, but there are three 

There is no letting up! 

Fame is a credential in the 
communications business. 

They break the ice and open 
doors for new business and 
clients. Not to mention the 
wonders they do for one’s CV. 

But after a while, it can get 
overwhelming. That’s when it 
becomes a game. 

That’s also why award 
entrants commit their budgets 

Awards Season is 
here and there’s 
much APPIEness 

to go around.
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things that make a successful 
awards show: quality of judges, 
stature of the awards brand 
and the resulting publicity 
opportunities. 

Of course, starter shows go 
through the usual growth pains 
of balancing business viability 
and brand integrity. Not to 
mention having to weather the 
mountain of “advice” from 
stakeholders keen on winning. 

Even top global shows have 
back pedaled many times when 
the big networks withdraw and 

hold them to ransom. Sometimes 
the changing industry also 
presents awkwardly named 
categories for the sake of fit….the 
cart before  the horse.

Truth be told, no one audits 
anything, so there is no real 
barometer. Even though some 
may claim all manner of altruism, 
no one is perfect. 

But awards show do enlighten 
and draw necessary awareness to 
the stories behind the work.

For those keen on legalese: 
when a group of human beings 
of sound mind and body gather 
and make a decision it is a legally 
binding act.

I have personally judged 
many shows and can tell you, the 
final mile to decide winners can 
be mired in personality clashes, 
political expediency and money. 

But if these criteria appear 
sound to you, then the show has 
a place in the sun and worth the 
investment… quality of judges, 
credible legacy and guaranteed 
publicity. 

So go ahead and plan now, as 
the canvas changes every year.

6.00PM | GRAND BALLROOM, EASTIN HOTEL | www.appies.com.my

AUGUST 12 
WILL NOT BE LIKE 

AUGUST 12

https://marketingmagazine.com.my/shop/marketing/the-appies-malaysia-2022-marketing-campaigns-festival/
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Purple makes 
a difference 
And it only took smiles 

By Raihan Hadi 

#MySenyum - the happiest 
campaign of Malaysia by MCIS 
Life, recently closed its curtains 
with an ocean full of smiles.

Launched as a public 
engagement contest with an 
expected 2,000 entries earlier this 
year, the campaign was received 
so well by Malaysians wanting 
to help their fellow citizens 

that the deadline was not only 
extended twice, but the overall 
participation also increased 
nearly threefold.

What was the contest about?
Bearing the phrase 

‘#MySenyum Detik Keriangan 
Bersama’ and a website address, 
the bright purple billboards 
were part of a niche marketing 
campaign by MCIS Life with a 
powerful underlying message – 
a reminder for all Malaysians to 
smile.

The innovative campaign, an 
expression of MCIS Life’s brand 
ethos of #PeopleHelpingPeople, 

https://marketingmagazine.com.my/malaysians-surprised-by-purple-reminders-to-smile/
https://marketingmagazine.com.my/malaysians-surprised-by-purple-reminders-to-smile/
https://marketingmagazine.com.my/malaysians-surprised-by-purple-reminders-to-smile/
https://marketingmagazine.com.my/purple-makes-you-smile-mysenyum-mcis/
https://marketingmagazine.com.my/purple-makes-you-smile-mysenyum-mcis/
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was the result of a collaboration 
with several media owners.

The promise was simple: 
submit a smile, and for the first 
2,000 submissions MCIS Life 
pledged RM5 each to be donated 
to two charities - KitaJaga.co and 
Lighthouse Children Welfare 
Home Association. This meant 
that the two charities were to 
receive RM 5,000 each. 

Based on the response - a 
whopping 5,715 entries - the 
deadline was extended from the 

original 6 weeks to 8 weeks in 
order to allow more people to 
send in their submissions. 

Furthermore, based on 
the final number of entries 
received, MCIS Life doubled its 
initial pledge and handed over 
RM10,000 to each of the charities 
in late July 2022.

On the contest’s purpose and 
choice of charities, Ragunath 
Murthy, Chief Distribution and 
Marketing Officer of MCIS Life 
says, “For the past two years, 
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almost everyone missed out on 
watching each other smile, so we 
took this opportunity to change 
that.”

“Kitajaga.co has been 
providing humanitarian aid to 
Malaysians for some time now, 
and Lighthouse Children Welfare 
Home Association relentlessly 
works on building a better future 
for kids. These causes are aligned 
with our values; hence we chose 
to assist them through our 
campaign.”

Encik Reza Razali, Custodian, 
kitajaga.co: In running kitajaga.
co, we have seen people from all 
walks of life offering help with 
whatever they have and making 

a positive impact on Malaysians. 
This includes a small act of 
kindness like a smile. It is the 
small acts that add up and make 
a big difference.

Michelle Tan, Co-founder, 
INFLUASIA SDN BHD: A smile 
actually is a very important tool 
to connect you with strangers. 
Usually when you smile at 
someone, 99% of the time they 
will smile back.

Jacinta Steven, Vice 
Chairperson, Lighthouse 
Children Welfare Home 
Association :

A smile can say a lot of 
things that you can’t express in 
words. 

Jacinta Steven, Vice Chairperson, Lighthouse 
Children Welfare Home AssociationThe Charities believe in the power of smiling
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Top 20 #MySenyum Winners

Smile and 
lift up your 

spirit - by 
Intan Binti 

Mat

I love my 
house. A 
smile from 
sea gypsy’s 
young boy in 
Semporna, 
Sabah - 
by Nazri 
Sulaiman

https://www.instagram.com/p/CbSZQwqpN0b/
https://www.instagram.com/p/CbSZQwqpN0b/
https://www.instagram.com/p/Cbu4twxJdu0/
https://www.instagram.com/p/Cbu4twxJdu0/
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Mulakan 
hari anda 

dengan 
senyuman 

- by 
Mohammad 

Faris Bin 
Mohd Noor 

Azmi

Every smile 
that you 
give to 
others is an 
act of love. 
- by Aida 
Syakirah 
Wahab

https://www.instagram.com/p/CbxiFXQPLGf/
https://www.instagram.com/p/CbxiFXQPLGf/
https://www.instagram.com/p/CbxiFXQPLGf/
https://www.instagram.com/p/CbxiFXQPLGf/
https://www.instagram.com/p/CbXMxnIBen4/
https://www.instagram.com/p/CbXMxnIBen4/
https://www.instagram.com/p/CbXMxnIBen4/
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Happiness is 
to have a clear 

and healthy 
mind and be 

HAPPY. - by 
Mohamed 
Nazri Bin 
Mohamed 

Tahir

A smile on 
your face 
portrays 
how happy 
your heart 
is! - by Nik 
Zulshahira 
Binti Nik Li

https://www.instagram.com/p/CbwRTZKJoit/
https://www.instagram.com/p/CbwRTZKJoit/
https://www.instagram.com/p/CbwRTZKJoit/
https://www.instagram.com/p/CbwRTZKJoit/
https://www.facebook.com/photo.php?fbid=157018113390810&set=p.157018113390810&type=3
https://www.facebook.com/photo.php?fbid=157018113390810&set=p.157018113390810&type=3
https://www.facebook.com/photo.php?fbid=157018113390810&set=p.157018113390810&type=3
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Pengembala. 
Mungkin 
hidupmu 

bukan suatu 
alasan untuk 

membuat 
kamu 

tersenyum. 
Namun, 

mungkin juga 
senyum mu 

adalah suatu 
alasan untuk 

orang lain 
terus hidup. - 
by Mohamad 

Naqiuddin bin 
Zakaria

They need 
our help to 
achieve their 
ambitions, 
keep smiling 
until they 
succeed. - by 
Faradilla 
Binti Eamy 
Jaar

https://www.instagram.com/p/CbxgniNvgTr/
https://www.instagram.com/p/CbxgniNvgTr/
https://www.instagram.com/p/CbxgniNvgTr/
https://www.instagram.com/p/CawwKIUJWNg/
https://www.instagram.com/p/CawwKIUJWNg/
https://www.instagram.com/p/CawwKIUJWNg/
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A SMILE 
from a child 
is packaged 
sunshine 
& rainbow 
- by Kong 
Chen Tau

Senyuman 
berbangga 

menjadi anak 
malaysia. - by 

Mohd Naim 
Bin Tastik

https://www.facebook.com/120964200501669/posts/134539472477475
https://www.facebook.com/120964200501669/posts/134539472477475
https://www.instagram.com/p/CbwpX-tJSoA/
https://www.instagram.com/p/CbwpX-tJSoA/
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“Our 
friendship 

started with 
a smile and 

through a 
smile we 

created 
wonderful 
memories 
together.” 
- by Mohd 

Muhiyadim 
Bin Mohamad 

Yusoff 
(Contestant 
has removed 

the post at 
the time of 
publishing 

this article)

I senyum 
U senyum. 
A simple 
smile is 
start from 
Me & U - 
by Huang 
Wei Zhang

https://www.instagram.com/p/Cbxflm5Pv4l/
https://www.instagram.com/p/Cbxflm5Pv4l/
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“It is so 
beautiful 
when the 
whole 
family 
always 
keeps 
smiling and 
supporting 
each other”  
- by Mandy 
Lee Lee 
Yoke Chin 
(Contestant 
has 
removed 
the post at 
the time of 
publishing 
this article)

Loyalty, 
selflessness 

and kindness 
brings joy 

and smiles 
in our 50 

years of life 
together. - 

by Lim Goh 
Chit

https://www.instagram.com/tv/CZkTfzSB_GF/
https://www.instagram.com/tv/CZkTfzSB_GF/
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Nikmati 
hidupmu 

dengan 
senyuman, 
kerana itu 

akan membuat 
setiap hariMu 

menjadi sangat 
indah dan 

bahagia. - by 
Muhammad 

Faris Bin Md 
Rashid @ 

Yusoff

Super Senyum 
datang 
menyelamat!! 
- by Farissa 
Azreen Fauzi

https://www.instagram.com/tv/Cbv_qonp4JU/
https://www.instagram.com/tv/Cbv_qonp4JU/
https://www.instagram.com/tv/Cbv_qonp4JU/
https://www.instagram.com/tv/Cbv_qonp4JU/
https://www.instagram.com/p/CbxKxt7JWC5/
https://www.instagram.com/p/CbxKxt7JWC5/
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Smile. All people 
smile in the same 
language. Count 

your age by friends, 
not years. - by 

Nurazryn Arysha 
binti Muhammad 

Zaidi

Smile more to create 
a happier Malaysian 
community - by Goh 
Yong Hooi

https://www.instagram.com/p/Ca9slLBti5X/
https://www.instagram.com/p/Ca9slLBti5X/
https://www.instagram.com/p/Ca9slLBti5X/
https://www.facebook.com/goh.hooi?__tn__=-UC
https://www.facebook.com/goh.hooi?__tn__=-UC
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Senyum 
seindah suria, 
yg membawa 

cahaya… 
Senyumlah dari 
hati.. Duniamu 

berseri… 
This song keeps 
playing on my 

mind.. 
Do something 

that makes you or 
others smile today 
- by Angeline Ng 

Geok Kee

Let’s start 
the beautiful 
circle of 
happiness 
by giving a 
smile to the 
world. - by 
Lee Mei Mei

All pictures featured 
in this article originate 
from participants 
of the MCIS Life 
#MySenyum contest

https://www.instagram.com/p/CaM2oaIpDQS/
https://www.instagram.com/p/CaM2oaIpDQS/
https://www.facebook.com/10159637879846768/videos/4766095000154889
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Where to from here?
MySenyum has proven to be 

a great success for MCIS Life 
this year. A company that aims 
to help people by uniting them 
is something every country 
needs in this post-pandemic 
grey world - and what a 
colourful way this has been 
with happy faces everywhere, 

providing courage we could all 
use.

After such an impactful 
campaign that has brought 
Malaysians from all over the 
country together for a great 
cause, MCIS Life is now 
considering a number of other 
marketing strategies to grow 
the brand in the coming years.



ISSUE340 AUGUST 2022 | WEEKENDER
20

DOOH

Consumer attention is fleeting. 
Meanwhile, screen time has been 
on the rise. In 2020, Malaysians 
spent an average of 7 hours and 
57 minutes online according to 
Hootsuite. This screen-time is 
spread across multiple channels 
and platforms. It is becoming 
increasingly difficult for brands 
to stand out as the content 
essentially interrupts the digital 
content consumption experience.

Meanwhile, time spent 
outside the home is also on 
the rise. In fact, according to 
the latest Google Community 
Mobility Report, visits to retail 
and recreation locations are now 
above pre-Covid baseline levels. 

Programmatic 
DOOH Steps into 
the Mainstream

There is a different type of 
screen-time on the rise here too - 
exposure to Digital Out-of-Home 
(DOOH) screens. These screens 
are now present across just about 
every venue type both indoor 
and outdoor. 

Unlike digital online content, 
these screens are usually present 
at high dwell time locations 
where they become a natural 
part of urban structures rather 
than interrupt the viewers. 
More importantly, many of 
these screens have now adopted 
the technology to enable the 
automation of planning, buying, 
delivery, and verification of the 
content running on them.
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The Programmatic DOOH 
Opportunity in Malaysia

Although programmatic still 
only accounts for a small (but 
growing) segment of overall 
DOOH campaigns, it continues 
to shift how marketers view the 
outdoor advertising opportunity. 
It shows that:
●	 Outdoor advertising 

campaigns can be planned 
based on audiences and 
performance rather than just 
locations

●	 DOOH advertising can help 
increase the reach and impact 
of digital campaigns

●	 There is massive room for 
creativity especially being 
able to serve creatives based 
on external signals like traffic, 
weather, footfall, purchases, 
and so on
Programmatic DOOH 

capabilities have been tested in 
Malaysia since 2019. The industry 
has quickly moved from just a 
handful of screens supporting 
automation to thousands of sites 
now available to run campaigns 
in real-time and based on 
potential impressions.

Here is a quick snapshot of 
just how big the Programmatic 
DOOH opportunity for 
Marketers in Malaysia is today 

(based on Moving Audiences 
data).
- 2,970 Programmatic DOOH 

screens available
- 13.5 Million Monthly Potential 

Reach 
- 399 Million Potential Views or 

Impressions Available

Recharging DOOH at MMC 
2022

The 16th Malaysian Media 
Conference will feature a 
power-packed discussion 

... The industry has 
quickly moved from just 
a handful of screens 
supporting automation 
to thousands of sites 
now available to run 
campaigns in real-time 
and based on potential 
impressions...

https://www.xaxis.com/in-the-news/programmatic-ooh-powered-by-moving-walls-reaches-tipping-point-as-campaigns-are-planned-bought-and-delivered-automatically-on-800-screens-across-malaysia/
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on “Programmatic DOOH 
Stepping into the Mainstream”, 
a recognition of the medium’s 
growing importance in the 
marketing mix and the new data 
and automation capabilities 
available to activate it.

 This will feature a mix of 
brand, agency, and media 
owner leaders including 
Kiron Kesav, Chief Strategy 
Officer at Omnicom Media 
Group, Mahek Shah, Head, 
Account Management at 
airasia Media Group | airasia 
Ads), Maaresh Starling, Chief 
Executive Officer at Redberry 
and President of OAAM (The 
Outdoor Advertising Association 
of Malaysia) and Abhishek 
Bhattacharjee, Managing Director 
at Publicis Media.

The session will be moderated 
by the founder CEO of the 
Moving Walls Group, Srikanth 
Ramachandran.

The esteemed panelists will 
take a close look at how ad 
tech is transforming the role of 
DOOH media as advertisers are 
now able to plan and execute 
campaigns to reach “Audiences” 
rather than just Locations. To 
preview the session, we caught 
up with those featured to share 
their thoughts on the topic.

Srikanth Ramachandran, 
Founder and CEO of 
Moving Walls Group shares 
“Programmatic has been 
heralded as the driver of media 
efficiency and connecting 
billboard media to this 
technology is attracting digital 
buyers to the medium. I’m 
looking forward to hearing 
the views of the multiple 
stakeholders involved in pushing 
DOOH to become the more 
accountable and addressable 
channel that it is today .” 

...Programmatic 
has been heralded 
as the driver of 
media efficiency 
and connecting 
billboard media to 
this technology...
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Meanwhile, Kiron Kesav, 
Chief Strategy Officer at 
Omnicom Media Group 
states “From a ‘test and learn’ 
to a ‘must-have’ channel, 
programmatic DOOH is 
providing a premium new 
canvas for marketers to reach 
consumers on. It will be a 
pleasure to discuss some of these 
developments at the upcoming 
conference.” 

“Our group connects with 
millions of people through 
multiple digital services. DOOH 
introduces a new dynamic just 
by its physical and large impact 
nature. It is of great interest 
to us to see how this offline 
engagement drives digital 
activities.” Mahek Shah, Head, 
Account Management at airasia 
Media Group | airasia Ads) 
added.

...Programmatic 
DOOH is providing 
a premium 
new canvas for 
marketers to reach 
consumers on...

... DOOH 
introduces a new 
dynamic just by its 
physical and large 
impact nature...
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“When OOH can be planned 
and activated in an automated 
manner and content can be 
served dynamically based on 
audience movement, it becomes a 
powerful way to complement or 
even improve digital campaigns. 
There is a lot of interest in this 
space right now and I’m looking 
forward to being part of a panel 
that will separate the hype from 
reality.” Abhishek Bhattacharjee, 
Managing Director, Publicis 
Media.

“OOH media provides an 
opportunity to get to “hard-
to-reach” audiences in unique 
venues as the number of formats 
continues to grow. What better 
way to make these assets 
discoverable than by connecting 
them to the programmatic 
ecosystem? It’s the best of 
both worlds if you ask me, 
says Maaresh Starling, Chief 
Executive Officer, Redberry Sdn. 
Bhd and President, Outdoor 
Advertising Association of 
Malaysia (OAAM).

... it becomes 
a powerful way 
to complement 
or even 
improve digital 
campaigns...

... What better 
way to make 
these assets 
discoverable than 
by connecting 
them to the 
programmatic 
ecosystem?
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Moving Walls is a proud 
sponsor of the 16th Malaysian 
Media Conference 2022. Stay 
tuned for the Programmatic 
DOOH session happening at 
2 pm on the day to learn more 
about:

Planning - the key advantage 
of Programmatic DOOH from 
the market’s perspective is the 
optimised planning it enables. 
Previously OOH was touted as 
being this ‘one-to-many’, but 
now with pDOOH capabilities, 
we have granular reporting on 
who those ‘many’ may be, thanks 
to new layers of data within this 
integrated platform.

Precision - Programmatic 
platforms have improved 
significantly now affording 

media owners and buyers alike 
laser precision of who comes into 
contact with your campaign and 
how that translates into Return 
on Investments. 

Platform - None of these is 
feasible with a platform to boot. 
Now offering omnichannel 
integration into digital mediums. 
An ad that is placed on a 
billboard can also pop up on a 
potential client’s social media. 

Event Details
https://marketingmagazine.
com.my/mmc2022/
Date: August 24th 2022
Venue: Eastin Hotel, 
Petaling Jaya

See you there!

https://marketingmagazine.com.my/mmc2022/
https://marketingmagazine.com.my/mmc2022/


6.00PM | GRAND BALLROOM, EASTIN HOTEL | www.appies.com.my

AUGUST 12 
WILL NOT BE LIKE 

AUGUST 12

https://marketingmagazine.com.my/shop/marketing/the-appies-malaysia-2022-marketing-campaigns-festival/

	_heading=h.2et92p0
	_heading=h.tyjcwt
	_heading=h.mf4auwig6hm9
	_heading=h.3dy6vkm

