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Fixed.
As a nimble-footed teenager, I 

hopped off the bus from Rawang 
at Globe Silk Store. Swiftly, I 
darted across the busiest road in 
the country to Malaysia’s first 
A&W restaurant in the centre of 
the city for my weekly fix. 

It was my oasis in the city.
It was 11 March 1975, a 

hot Tuesday afternoon, and 
Malaysia was playing champions 
Netherlands and the city was 
flushed with World Cup Hockey 
fever.

I respectfully placed a large 
frosty mug brimming with the 
milk of human kindness and 
double scoops of “always happy to 
float” vanilla ice cream.

We now call it Rooty, since 
the word “beer” is not allowed, 
marking 46 years of semantic 

progress. 
Apart from that, the experience 

is quite spectacular. 
Use the straw that comes with 

the glass like a surgical instrument. 
Don’t whirl it about as those 
mountains of happiness will 
overflow from stirred carbonation. 

Every drop counts. Even sin 
deserves respect.

Slowly sip, every now and then, 
savouring the dark nectar from 
the Gods lingering on your tongue 
as you long for the embrace of 
life-changing fulfillment that’s to 
come. 

When the mug is half full, 
start tickling your blobs of 
cold sunshine. Eventually you 
disappear all the ice cream into the 
drink. Then rest, and just stare at 
the miracle. 

Rich, bobbly and creamy with 
a heavenly taste, I firmly grab the 
strong handle of the dripping mug 
like a man and stand up to whish 
down the only reason thirst was 
created. 

Ahhhhh.. I now own a piece of 
America! 

And we beat the world 
champions 2-1 that day.

https://marketingmagazine.com.my/appies-malaysia-awards-night-on-june-25/
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What is an
ad man doing in 

Share Investments? 
The Covid-19 pandemic didn’t 

just change the way in which 
we live, it has also changed the 
way we’re investing. What the 
recent GameStop-WallStreetBets 
debacle has shown is that 
individual investors (also known 
as Retail Investors) armed with 
technology have power – power 
that has existed long ago, yet 
remained largely untapped. 
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This is now the New Normal 
of investing, as Edward 
Stanislaus, managing director 
of stock market data analytics 
portal ShareInvestor, points 
out. Just between March 2020 to 
February 2021, over 289,772 new 
CDS individual trading accounts 
have been opened on Bursa 
Malaysia. 

The increase in domestic 
retail investors in 2020 brought 
the retail average daily trading 
value (ADTV) up by 236% to 1.6 
billion – the highest retail ADTV 
to have been recorded in Bursa 
Malaysia’s history. 

Enabling the new breed of 
savvy Retail Investors

This, in many ways, isn’t 
surprising to Edward. The 
proverbial wave has long been 
surging, with him surfing on 
top. 

On a collective basis, 
ShareInvestor’s educator 
partners’ three-day investment 
bootcamps, held every quarter, 
are attended by 4,000 to 5,000 
adult participants, each willingly 
paying between RM3,000 to 
RM6,000 to attend just to learn 
investing strategies and improve 
financial literacy. 
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“The democratisation 
of technology has 
made it possible 
for people to have 
easy access not 
just to information, 
but also to analytics 
which is now able to 
provide people with 
intelligence to take 
action,” 

ShareInvestor’s role is to 
enable the new breed of savvy 
investors.

“This is not a fad, but a 
growing trend that’s here to 
stay,” Edward says, adding 
that the phenomenon isn’t 
constrained to Malaysia – US 
households bought roughly 
US$211 billion in individual 
stocks last year, the New York 
Times reported, with retail 

trading accounting to almost as 
much volume as mutual funds 
and hedge funds combined.  

This places ShareInvestor 
squarely in the centre of this 
status quo shake-up. The 20-
year old tech company has 
been providing not just stock 
market information and news 
to its users, but the tools and 
knowledge for people to become 
retail investors.  

“The democratisation of 
technology has made it possible 
for people to have easy access 
not just to information, but also 
to analytics which is now able to 
provide people with intelligence 
to take action,” he says. 

“We can make better, well-
informed independent decisions 
because of technology. Now, 
truly everyone has the access 
to almost the same power as 
the likes of Morgan Stanley or 
Goldman Sachs.” 

Learning the right way 
Essentially, technology has 

democratised investing for 
everyone. The challenge now is 
to democratise the knowledge to 
tap into this technology. This is 
something Edward understands. 

“Very few people have the 
innate ability to go solo and be 
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... With access to 
ShareInvestor’s 
BursaStation, 
WebPro & SI Station 
platforms, investors 
can make informed 
decisions and 
trade stocks via 
their smartphones 
and computers 
independently...

successful. Just like going to 
college or university to learn, 
people need to attend a course 
on investing that’s conducted by 
credible educators,” he says. 

He would know. Edward 
himself attended his first 
investment bootcamp only in 
2019, and describes it as an eye-
opening experience. 

“Before attending my 
first investment bootcamp, I 
can admit that I was merely 
speculating based on news 
or simply gambling based 
on rumour. And the negative 
balance of my portfolio reflected 
this,” he confesses. 

In short, even investment 
veterans need to invest in 
knowledge. Edward has long 
been entrenched in investment 

and finances. Prior to joining 
ShareInvestor in September 2019, 
Edward spent 22 years with The 
Edge, a financial media group, 
being part of the team that 
launched both the Malaysian and 
Singaporean publications. 

Edward has also been an 
active investor in Bursa Malaysia 
and the Singapore Stock 
Exchange over the past 15 years. 
“As such I am totally at home 
when it comes to investing in 
the stock market. But honestly, 
the power of data analytics only 
became real for me after I joined 
ShareInvestor,” he says. 

“It is only now that I can say 
I’m savvier than I’ve ever been 
before.”
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Investing in the future 
Pairing knowledge and 

technology-driven tools is 
one way to become a retail 
investor. Still, Edward stresses 
the importance of people in 
the process. With access to 
ShareInvestor’s BursaStation, 
WebPro & SI Station platforms, 
investors can make informed 
decisions and trade stocks 
via their smartphones and 
computers independently. 

While ShareInvestor is, by 
and large, a tech company, it is 
ultimately driven by people and 
knowledge. Edward says that the 
company has 22 full time staff 

comprising stock market research 
and data analysts, systems 
engineers, apps developers and 
website designers. They also 
collaborate with Investment 
Educators who use their 
platforms to teach. 

Apart from collaborating with 
leading educators to provide 
ongoing Investor Education 
for retail investors, they also 
provide Online Investor 
Relations Services for public 
listed companies (PLCs), for 
whom they provide interactive 
cutting-edge website design, 
maintenance and uploading 
of their IR announcements. 

Average Unique Visitors
49,000

Average Pageviews
805,000 monthly

Average Duration 
18:54 mins

69%
13%

18% Gender
Male
Female
NA

40%

14%15%
12%

19%

Income 
Range

Below RM30,000
RM30,000 -RM50,000
RM50,000-RM100,000
Above RM100,000

41% - Above RM30,000

92%

1%1%0%0%1%0%0%0%0%0%5%
Country

Malaysia
Singapore
Indonesia
Brunei
Burma
India
Philippines
Hong Kong

5%

41%
37%

17%

Designation

C Level
PMEB
Others
NA

View Stock Prices Create Portfolio

Fundamental 
Analysis

Market Screener

Broker’s Call News

46% -Top Level92% -Malaysia62% -Male

www.SHAREINVESTOR.com/MY

Technical Analysis

Events

Time of Day 
8:30 a.m.- 5:30 p.m.

Day of Week 
Mondays - Fridays

MARKET SENTIMENTS 
Overview of the 

economy & market

FROM THE OBSERVER
Column from Minority 
Shareholders' Watch Group on 
investor education

BEHIND THE ACTION
A look at global, regional & local 
events that impact the economy 

& stock markets

LEADERBOARD
Bursa’s Top Gainers 
& Losers at-a-glance

INVESTOR RELATIONS 
Announcements from 

Malaysian PLCs

5 BEST PERFORMING 
STOCKS 
• Shariah & Non Shariah Hot
• Shariah Momentum Up
• Up-Trending
• Growth
• Dividend

LONG COMPANIES 
Analyses screening for stocks to 

accumulate

INSIDER ACTIVITY
Tracking the moves 

of major shareholders 
of Malaysian PLCs

REGIONAL MARKETS 
Weekly top gainers & losers on 

the key markets - NYSE, 
NASDAQ, SGX, IDX, SET & 

HKEX

INVE$T is a FREE weekly e-publication e-mailed 
to over 39,000 Retail Investors. 

Out every Friday, before Lunchtime
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For some of these companies, 
ShareInvestor even provides 
website hosting services. 

It’s a formula which works. 
According to Edward, 
ShareInvestor has subscribers 
who have been with them 
for over eight years, and are 
willing to pay for access to their 
platforms despite the availability 
of free platforms. 

Edward, and ShareInvestor, 
are now at the precipice of 
another shift. The Covid-19 
pandemic has brought its own 
New Normal for the company 
– the movement control 
order (MCO) has prevented 
ShareInvestor’s presence at 
physical Investor Education 

courses. But it’s also an 
opportunity – Edward notes 
that the smarter investors 
have deployed part of their 
money from their savings/
FD accounts into the stock 
market to generate better 
returns compared to the low 
interest. 

At the same time, the 
pandemic brought investment 
opportunities in glove, tech, 
pharmacy, logistics and telco 
industries. “We faced a huge 
subscription demand for our 
stock market data analytics 

platforms,” Edward remarks.
ShareInvestor is now investing 

for the future. Edward notes that 
the company faced challenges in 
accommodating the “incredible 
surge” in traffic, something they 
have tackled by expanding their 
bandwidth and of late, migrating 
to Amazon’s AWS cloud services.

“With that achieved, we 
will focus on providing more 
data analytics features and a 
better mobile experience for our 
subscribers,” he says. 

Investing is about looking 
ahead – understanding trends, 
preparing for storms, and being 
rational and safe. It would seem 
that ShareInvestor is making all 
the right investments. 
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Retail Investors’ Rule
by Pankajkumar Bipinchandra - former CIO, 

Research Head, Educator, Columnist. 

Since the global pandemic was 
declared by the World Health 
Organization (WHO) on March 
11, 2020, one particular trend 
that has emerged out of it as 
far as markets are concerned is 
the level of retail participation 
(individual investors). Chart 
1 shows that the retail market 
share of Bursa Malaysia trading 
had leapfrogged from about 20% 
before the pandemic to more 
than 40%. On average, the retail 
participation is now held steady 
at about 40% of the market. 

In addition, retail interest on 
the market has been so strong 
that they have turned net buyers 
on Bursa. Between May 2019 
and April 2021, retail net buying 
surged from an average of about 
RM340mil per month to the 
current average monthly net 
buying of about RM1.33bil per 
month since the pandemic. 

At the same time, the age 
profile among retail investors too 
has seen a changing trend. Based 
on data provided by DIBots 
Analytical platform, the younger 

retail investors have seen a rise 
in their respective level of market 
participation, especially among 
investors in the age group of 
between 18 years to 44 years 
of age. Specifically, in terms of 
trading participation, the retailers 
in the age group of 35-44 saw 
their level of market participation 
rise the strongest, i.e. up by 3.4 
percentage points to 24.1% while 
the among the senior investors, 
the age group of 55-64 saw their 
level of market participation 
dropped to 19.9% from 22.3%. 

Interestingly, despite the surge 
in retail participation in Bursa 
Malaysia, the market remains 
very much a gender-biased 

... retail investors 
have seen a rise in 
their respective level 
of market participation, 
especially among 
investors in the age 
group of between 
18 years to 44 years 
of age...
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market as male participation 
domination continues. From 
70.7% for the period between 
May 2019 and April 2020, market 
participation among male 
investors rose to 71.9% between 
May 2020 and April 2021. 

In summary, retail investors 
are here to stay and given the 
dynamics of the market as well 
as more tech-savvy investors 

Chart 1: Retail Participation on 
Bursa Malaysia

Chart 2: Retail Net Buying 
Interest Has Surged

Source: Bursa Malaysia

Chart 3: Age profile of Retail 
Investors between May 2019 and 
April 2021

Chart 4: Gender Participation 
Among Retail Investors between 
May 2019 and April 2021

Source: DIBots Source: DIBots

that we see today, driven by 
online platforms, the younger 
generation of investors are 
certainly making their presence 
felt. While the market remains 
a very much male-dominated 
market, it is hoped that the 
market sees more women 
participation too, given that they 
make up more than half of the 
nation’s population.
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Over 200K people 
post fake reviews 

on Amazon
By Matthew Humphries

10 million review submissions 
weekly, aiming to stop abusive 
reviews before they are ever 
published.

Amazon says those who 
suspect a review is fake to use 
the “Report abuse” link.

Meanwhile, ReviewGeek 
notes that the majority of 
products sold by popular brands 
Aukey and Mpow have suddenly 
become unavailable to purchase 
on Amazon. 

Although there’s no direct 
link established between the 

Amazon says it has 
“clear policies for both reviewers 
and selling partners that 
prohibit abuse of our community 
features, and we suspend, ban, 
and take legal action against 
those who violate these policies.”

“Our objective is to ensure 
customers see authentic and 
relevant reviews so they can 
make better informed purchasing 
decisions.” 

“To do this, we use powerful 
machine learning tools and skilled 
investigators to analyze over 

https://www.pcmag.com/authors/matthew-humphries
https://www.reviewgeek.com/81928/aukey-is-in-trouble-with-amazon-has-all-of-its-products-removed/
https://www.amazon.com/gp/help/customer/display.html?nodeId=201929730
https://www.pcmag.com/news/what-is-machine-learning
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fake reviews and these brands, 
the timing certainly suggests the 
removal may be in response to 
them.

VENDORS WORK WITH 
CUSTOMERS TO REWARD 
FAKE, POSITIVE REVIEWS.

Cybersecurity experts at 
SafetyDetectives discovered an 
open AWS ElasticSearch database 
that contained a “treasure trove” 
of data related to organized fake 
reviews on Amazon. 

The database consisted of over 
13 million records and 7GB of 
data, including direct messages 
between Amazon vendors and 
customers who provided fake 
review scores. 

In total, over 200,000 people 
are involved and the evidence 
points to this being an operation 
run out of China targeting both 
the US and Europe.

HOW DOES IT WORK? 
Amazon vendors involved 

in the scheme produce a list of 
products for which they want 
to generate five-star reviews. 
Customers sign up to take part, 
then purchase those items on 
Amazon and wait a few days 
after receiving them before 
posting their review. 

A message is then sent to the 
vendor along with a link proving 
the review is live and details of 
a PayPal account. The vendor 

https://www.safetydetectives.com/blog/amazon-reviews-leak-report/
https://sea.pcmag.com/old-shopping/33193/how-to-spot-a-fake-review-on-amazon
https://sea.pcmag.com/old-shopping/33193/how-to-spot-a-fake-review-on-amazon


ISSUE292MAY2021 | WEEKENDER
15

ART OF FAKERY

then rewards the customer by 
refunding the purchase, but 
allowing the customer to keep 
the product.

As the refund is handled 
through PayPal, Amazon has 
no record of it occurring and 
therefore it has no reason to 
question the validity of the 
review. 

As far as its system is 
concerned, a legitimate purchase 
was made and a review was 
left in a timely manner. But for 
other customers considering 
purchasing the same product, 
they are unknowingly being 
deceived. 

Amazon does moderate 
reviews, but the vendors 

performing this deception are 
well aware of the process and 
checks. 

The database also contained 
messages where customers 
are given rules to follow when 
creating a review. 

For example, a specific word 
count must be exceeded and in 
some cases a video is requested 
to accompany the text in a bid to 
make it look real and avoid a red 
flag from moderators.

Unfortunately for Amazon, 
and all online vendors for 
that matter, the fight against 
fake reviews can only ever be 
managed rather than solved. 

But data leaks like this 
certainly help show how 
organized the process is and 
the techniques used to avoid 
detection, which hopefully helps 
improve moderation systems.

Matthew is PCMag’s UK-based 
editor and news reporter. Alongside 
PCMag, he’s a freelance video game 
designer. Matthew holds a BSc 
degree in Computer Science from 

Birmingham 
University and 
a Masters in 
Computer Games 
Development 
from Abertay 
University.

...But data leaks like 
this certainly help 
show how organized 
the process is and 
the techniques 
used to avoid 
detection, which 
hopefully helps 
improve moderation 
systems...

https://sea.pcmag.com/mobile-payment-apps/19172/paypal
https://sea.pcmag.com/first-looks
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CMCF

complaints 
in 10 years, 
explained.

For a period of 10 
years from 2007, the 
Communications and 
Multimedia Content Forum 
of Malaysia’s (CMCF) 
Complaints Bureau received 
almost 80 complaints. This 
book provides a rich source of 
market knowledge to brands 
on the do’s and don’ts of the 
Malaysian Communications 
and Multimedia Content 
Code, with real-life examples.

“I trust that with this 
Complaints Bureau Order 
Publication Volume 1, the 
public and broadcasters 
will be aided to better 
understand how CMCF 
evaluates each type of 
complaint and addresses 

content-related complaints,” 
says Datuk Ahmad Izham 
Omar, Chairman of CMCF 
(2013-2020). “This book is 
dedicated in loving memory 
of Communications and 
Multimedia Content Forum’s 
founding Chairman Y. Bhg. 
Dato’ Professor Tony Lee.”

To get your copy of the 
book click here and download 
CB Publications.

80

 
 

 

  

...This book provides a 
rich source of market 
knowledge to brands...

http://www.cmcf.my/download-centre
http://www.cmcf.my/download-centre
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