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I remember there was a towering 
man in Malaysian advertising 
in the early 1980s. His name 
was Daljindra Singh Dogra, but 
everyone called him Del...

The first Sikh 
advertising icon 
in Malaysia

16

Most of us are aware that websites track us when we browse the web. 
We’ve all had the experience of looking for a product online, and then 
having advertisements for the same product follow us around for 
weeks on end. What may be less clear is what data websites collect...

07
COVER STORY

On an office desk or wall. Then, 
it is on to the next job. When two-
year old Aarriyann grows up,  
he will be taught the same thing...

Malaysia’s 
award-winning 
advertising 
couple puts 
fame where it 
belongs... 

Real reason 
why websites 
load slow



“NEVER 
WRESTLE 
WITH A PIG. 
YOU JUST 
GET DIRTY 
AND THE PIG 
ENJOYS IT.” 
George Bernard Shaw

“IF WE OVERSTATED 
HOW MANY ACTUAL 
REAL PEOPLE WE HAVE 
IN CERTAIN DEMOS, 
THERE IS NO QUESTION 
THAT IMPACTED 
BUDGET ALLOCATIONS. 
WE HAVE TO PREPARE 
FOR THE WORST HERE.”
Facebook’s Carolyn Everson, when 
Australian media revealed in 2018 that 
Facebook’s internal emails show their 
“potential reach” was overestimated.

“PUBLICIS HAS 
EPSILON. IPG HAS 
ACXIOM. OMNICOM 
HAS OMNI. DENTSU 
HAS MERKLE. 
NOW WPP HAS 
ITS OWN DATA 
AND TECHNOLOGY 
SOLUTION FOR 
THE COOKIELESS 
FUTURE: WPP 
CHOREOGRAPH.”
Campaign
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The first Sikh 
advertising 

icon in 
Malaysia

I remember there was a 
towering man in Malaysian 
advertising in the early 1980s. 

His name was Daljindra Singh 
Dogra, but everyone called him 
Del.

He was the one who told me 
to get into advertising by sticking 
my foot in the door at first light.

“They will have to take you in, 

just don’t move your foot!”
Dashing Del was one gigantic 

six-footer known for brilliant 
creative work on brands like 
Toyota. 

He worked hard and 
partied hard. Del was fiercely 
competitive and was on a 
mission to be the best. 

And nobody was going to 

Del with his 
Art Director 
partner Alan 
Lim at Naga 
InterClio

https://marketingmagazine.com.my/appies-malaysia-awards-night-on-june-25/
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get in his way. Del gave hell to 
his detractors and he wrote like 
heaven. 

He drove a Porche, he won the 
Best of Best Grand Prix award at 
the Malaysian advertising show. 

Del was unstoppable. 
And he was always ready for 

a good fight…. in every sense of 
the word. 

Del had more than an opinion, 
he decreed. And that got him into 
trouble... often.

He rode a Triumph bike and 
got all the attention. He had the 
best Punjabi jokes and he was my 
hero. 

His headlines moved 
mountains and he worked at 
PTM Thompson (JWT), Naga and 
Idris Pawanchik.

His last story to me was 
about the “World Remainders”, 
a mythical concept he created 
about a dystopian world where 
the survivors were a bunch of 

advertising die-hards called the 
“World Remainders”.

Del fought his last fight 
against a brain tumour till the 
very end.

He passed away just after his 
40th birthday on December 5, 
1986. 

To me, Del will always 
remain the first Sikh who made 
all the difference in Malaysian 
advertising. 

I was his biggest fan.

Respectfully, 

Del’s son Jonn Dogra is now 
Creative Director at Entropia. 
Del’s art director at Thompson was 
Paul Liao, who now owns and runs 
Sao Nam, a famous Vietnamese 
restaurant in Jalan Bukit Bintang.

Del and wife 
Lucy during 
varsity days.

https://saonam.oddle.me/en_MY/
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Malaysia’s award-
winning advertising 

couple puts fame 
where it belongs... 

by The Hammer

On an office desk or wall. 

Then, it is on to the next 
job. 

When two-year old 
Aarriyann grows up,  
he will be taught the  
same thing.

Because for his parents, 
Rajay Singh and Ng Swee 
Ling aka Sling, winning is 
a state of mind. 

Not a predatory pursuit...
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“Winning an award is 
welcome recognition for great 
work. But many things go into a 
winning campaign. A great brief, 
a brave client and a dedicated 
team which believes excellence 
is the only game worth playing. 
The awards are great, but they 
are not the main reason we are in 
the creative business.”

I wonder what Aarriyann has to say about all this...
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For them, the best things in 
life still revolve around family, 
doing the right thing, and 
keeping clients and colleagues 
happy. 

Their website echoes this 
motto repeatedly: Let the work 
speak for itself. 

Directors Think Tank has 
always been about nurturing 
talents.

An ordinary day is the best day

https://thethinktank.tv/
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“We are happy to take in 
talents, young and fresh to 
train them to become industry 
professionals,” declares Rajay in 
an occasional exclamation from 
his usual quiet self. 

He helped start up the Kancil 
Awards’ 666 young director 
competition where young 
unknown directors are paired 
up with established production 
houses to produce their short 
film scripts which are entered 
into competition. 

Between them, this married 
couple has won or judged 
almost every worthy advertising 
creative show. But let’s not get 
carried away, and only mention 
recent stuff…

Jay and Sling picked up the 

‘Grand Prix’ at Spikes Asia for 
Petronas ‘Land of Light Bulbs’, 
Bronze at Adfest for Coway 
‘Change your life’, Bronze at 
Adfest for Tokopedia ‘Same 
Questions’ and ‘Land of Light 
Bulbs’ has just been shortlisted at 
The One Show. 

He adds, “I have judged 
many award shows, but my 
very favourite is when I judged 
Julian’s Tattoo show, his first in 
Malaysia, called Wayang Kulit. I 
enjoyed it, because I was judging 
something I knew nothing 
about!” 

For Sling, it is still about 
learning, relearning and staying 
the course no matter what 
happens. “Having shot hundreds 
of television commercials only 

https://marketingmagazine.com.my/directors-think-tank-wins-production-house-of-the-year-award-yet-again-at-kancil-2019-and-full-list-of-winners/
https://marketingmagazine.com.my/directors-think-tank-and-flock-shoot-new-tokopedia-ramadan-cinema-campaign/
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means the best is yet to come,” 
she quips. 

When asked about her 
dream job or project, she says, 
“”The one I’m doing right 
now.”

Playing parents, running 
a business together, this film 
directing duo shy away from 
the spotlight and are rarely 
seen on stage at award shows. 

Shy or not, they are the 
new generation advertising 
couple with their fair share of 
fame, challenges and ground-
breaking work.

Straddling local and global 
assignments with a work-
life balance that began before 
COVID was in conversations.

My confession 
I think this is the perfect time 

to make a confession. 
Writing about Rajay and Sling 

is easy, but getting them to talk is 
another story. 

This story took a lot of 
prodding…as their self-
deprecating modesty was no help 
for a magazine about glory and 
fame. 

No matter…. I get to write 
what I want… 

Apart from TVCs, they’ve 
expanded to produce long form 
content two years ago and 
completed their first feature film. 

Rajay did a three-part web 
film for Petronas, a movie- length 
production that involved a cast 

https://www.youtube.com/watch?v=O-8Ua4jJXyI&t=1s
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and crew of 148 and big names 
in film like India’s celebrated 
Rajesh Mapuskar. That’s what 
the Spikes Asia Grand Prix win 
in Entertainment is all about. 

BTW, did I mention Directors 
Think Tank (DTT) is ranked Asia 
Pacific’s Production House of the 
Year by Campaign Brief Asia’s 
THE WORK? 

Or that DTT did production 
work on the Hollywood movie 
‘Fair Game’ and the Korean 
drama ‘On the way to the 
Airport’. And then they opened 
a full service Film and Content 
Division following the success of 
the movie Pusaka.

Rajay says he is on a mission 
to find new talent, not just from 

film schools, but from anywhere 
as he believes everyone has a 
story to tell. 

When prodded on what is 
missing in the ad world.…”For 
years now the people in the 
industry don’t get together 
enough socially. I hope this will 
change post-COVID.” 

Rajay still builds custom 
motorbikes through his custom 
bike shop - Beautiful Machines. 
One of their custom creations, 
‘Monster’ became the first 
Malaysian-made bike to be 
featured in the Yokohama Hot 
Rod and Custom Show. 

He relates a story from his 
favourite Japanese bike builder 
Shinya Kimura: “His bikes are 

https://marketingmagazine.com.my/directors-think-tank-wins-grand-prix-for-malaysia-at-spikes-asia/
https://marketingmagazine.com.my/directors-think-tank-named-apac-production-company-of-the-year/
https://campaignbriefasia.com/2016/12/21/directors-think-thank-director/
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of me in whatever I 
do in the films I make 
and the bikes I build. 
And our kids are the 
reflection of who we 
are….”

“I am passionate 
about bringing old 
bikes back to life, part 
of the mantra at Think 
Tank is building new 
talent…I see a strong 
connection between the 
two.”

Rajay’s wife Sling 
has an interesting 

story too… prior to being a film 
director, she was an award-
winning agency art director, 
having won awards at Cannes, 
D&AD, and Clio while at BBDO, 
10AM and Bates.

like poems. Kimura-san says to 
make better bikes, first we need 
to make or be better people.”

“I believe we are the reflection 
of what we do and I would like 
to think I always put a little bit 
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I asked her what she expected 
from life: “Nothing complicated, 
being able to wake up everyday 
and keep doing what I love, to 
me an ordinary day is the best 
day.” 

Moving forward, she adds, 
“I think film craft has improved 
drastically over the past 10 years, 
but the crafting of ideas with 

good insights, an idea that leaves 
an impact on the viewer, is more 
and more rare.” 

“Advertising now is just like 
fast food: fast, cheap and in your 
face.” 

I wonder what Aarriyann has 
to say about all this…

In the meantime, you can view 
DDT’s work here.

https://campaignbriefasia.com/2020/07/24/the-work-2020-production-company-hot%E2%80%88list-1-directors-think-tank/
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Real reason 
why websites 
load slow 
79% of websites use trackers 
that collect user data

Most of us are aware that 
websites track us when we 
browse the web. We’ve all had 
the experience of looking for a 
product online, and then having 
advertisements for the same 
product follow us around for 
weeks on end.

What may be less clear is what 
data websites collect, why they 
do so, and how websites track 
you. Website tracking is when 
websites collect information 
about site users to monitor their 
online behaviour. 

The practice is used to 
power many online services 
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including digital advertising 
and website analytics. Website 
tracking is incredibly common; 
a 2017 survey found that 79% of 
websites use trackers that collect 
user data.

Here are some examples of 
how websites track users outside 
of advertising.
•	 When you search for a 

restaurant on Google and the 
service provides you with a 
list of restaurants in your local 
area, it’s because the search 
engine knows where you are 
based.

•	 When an e-commerce 
store shows you a list of 
recommended products, it 
knows what you like because it 
has tracked items you looked at 
or bought previously. 

Without website tracking 
technology, the above two 
examples would either not 
exist or woul exist in a less 
personalized—and therefore 
useful—way.

Websites collect a vast array 
of data for many different 
uses. This includes data you 
provide via forms, for example, 
email address and credit card 
information, as well as many 
other types of information gained 
from tracking technology. 

DO YOU KNOW WHAT DATA 
IS BEING COLLECTED?

Some of the data points 
websites collect include:
•	 IP addresses to determine a 

user’s location.

... Websites collect 
a vast array of 
data for many 
different uses. This 
includes data you 
provide via forms, 
for example, email 
address and credit 
card information...
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•	 Information about how the 
user interacts with websites. 
For example, what they click on 
and how long they spend on a 
page.

•	 Information about browsers 
and the device the user access 
the site with.

•	 Browsing activity across 
different sites. This gives those 
with access to the information 
insight about the individual 
user’s interests, shopping 
habits, problems they are 
facing, and more.

... Browsing 
activity across 
different sites. 
This gives those 
with access to 
the information 
insight about 
the individual 
user’s interests, 
shopping habits...
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Not all websites collect all 
the above data. Some don’t 
collect any data at all. It will 
all depend on the service the 
website is providing as well as 
how the site is monetized. It’s 
also worth remembering that 
websites aren’t the only way that 
companies collect data about 
users. Companies also collect 
data from smartphone apps, 
smart speakers, and emails.

Just how abusive is tracking? 
Let’s take a look at an online 
news portal like World Of Buzz. 

You probably can’t imagine that 
visiting a website like this can 
do you any harm, right? Think 
again.

When you go to the website 
you think you are interacting 
with one party.  You do not know 
that over 100 other entities are 
loading crap into your browser to 
track you and harvest your data. 
All these extra entities take up 
extra bandwidth, execute scripts 
and thereby slowing down your 
web browser…ultimately making 
a website load slow…yawn..

https://pagexray.fouanalytics.com/
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